YHUBEP3UTETY Y BAILOJ JIYLIHA
NNPUPOAHO-MATEMATHUYKHU ®PAKYJITET
OCHOBHe CTy uje — IPBU LUKJIYC
CTyaujcku TEOT'PA®UJA
| nporpam: Typusmosioruja
Ha3uB npegmerta EHIJIECKMU JE3HUK 3
CraTyc .
IlIndpa npeameTa npeaMera CemecTap doHpa yacora Bpoj EIITC 60x0Ba
0T23E]3 00aBe3HU I11 2+1 4
HacTtaBHUK JAp HeBena Byyen [lanuh, HacTaBHUK CTPaHOT je3MKa U BjeLITHHA
Yc/10B/bEHOCT APYTUM NIpeJMeTHUMa: 06./1MK YyCI0B/bEHOCTH
[TosioxkeH EHrs1ecKy je3uk 2

Iln/beBM M3yYyaBamkha MpeaMeTa:

OB/nafiaBambe 3aaTUM JIEKCMYKUM M IpaMaTUYKHM KaTeropujama. PasymujeBame W pe3uMHpame
TEKCTOBA U pjelliaBame YCMEeHUX 33/aTaka. [I[poHasaxkee NoTpe6HUX HHPOpMaLHja Y TEKCTY.

Hcxoau yuema (cTeyeHa 3amha):

CtygeHT he Mmohu Zja yMTa CTpy4YHe U MONyJIapHe TEKCTOBE M3 06J1aCTU TypU3Ma U XOTeJUjepCcTBa, Te Ja
ekcrepnupa norpedHe uHGopMaLHMje U CTPYUYHY TEPMHUHOJIOTH]Y.

Caap:kaj npeamera:

Types of Clauses.

Definition of Marketing.

Marketing in Tourism.

If Clauses type 1. Market Research.

If Clauses type 2. Organizing a Business Event.

If Clauses type 3. Management of Complex Events.
How to promote a new tourist site?

Marketing and Small Business.

Social Aspects of Tourism.

MeToae HacTaBe U CaBJIaJaBambe rpagvBa:

YcMeHO u3sarame. YcMeHa U MHUCMeHa Bjexk6ama. KosokBujymu. CeMuHapcku paf. Pax y rpymnama u
WHAUBUAYAJIHU paj. Paj Ha TeKCTOBUMA U PjeYHUKY.

JlutepaTypa:

M. Swan/C. Walter: How English works. Oxford university press.
R. Murphy: English grammar in use. Cambridge university press.
Ckpunra EHesecku jeuk 3a cmydeHme mypusmoJiozuje.

06/IMIM POBjepe 3HaMa M OLjelhbUBakba:

Ko0J/I0KBHjyMH, CEMUHAPCKHU PaJi, TECTOBHU.

HacraBa | 5 | TecToBU | 20 | CeMuHapcKu paul 15 | 3aBpIIHM UCIUT | 60
Iloce6Ha Ha3HAKa 32 NpeAMeET:
Hema

HMe 1 npe3uMe HACTAaBHUKA KOjH je mpUunpeMuo noaartke: Ap Hesena Byuen [lanuh, HacTaBHUK
CTPAHOr je3MKa U BjelITHHA




